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The government
recently launched
Malaysia Property
Inc. (MP1), a joint
public-private
sectorinitiative to
promote Malaysia
as a “Preferred
International Real
Estate Destination”.
Scheduled to kick
off by Oct 2009,
MPI will start with
a grant of RM25m
for promotional
programmes

ceessccons

the suburban area increased by 90 bps
quarter-on-quarter to 4.0%. Vacancy
in shopping centres in Klang Valley
went up by 80 bps quarter-on-quarter
to 7.7%. Despite the current weak
spending trend and rise in vacancy the
consumer sentiment index surged 26.9
points to 105.8 following several new
government measures to stabilise the
economy.

The quarter saw Davidoff launch
its first global flagship store at Starhill
Gallery. The store offers luxury branded
travel bags and luggage. Elsewhere,
IKEA Malaysia announced plans to
open its second outlet (approximately
360,000 sq ft) in Klang Valley, while
Metrojaya extended its space by
another 32,000 sq ft at The Curve.

Landlords’ unwillingness to concede
to rent reductions requested by
retailers, coupled with the sustained
demand for prime retail space, ensured
average prime retail rents stayed firm,
rising 2.1% g-o-q in the second quarter.

New supply set to come on stream
in the third quarter includes the
Wangsa Walk Shopping Centre, with
approximately 274,000 sq ft of retail
space. This new addition is expected to
have only a minimal impact on existing
supply as it is small and situated in a
suburban niche market.

Residential Take Up

The Kuala Lumpur luxury residential
property market saw mixed fortunes
in the second quarter with better-
than-expected take up of new supply
but a decline in average price in the
secondary market.

Overall prices for luxury
condominiums declined by 2% g-0-q to
RM674 psf, while average asking rents
remained flat but decreased by 3.48%
year-on-year to RM3.88 psf.

The newly launched St Mary's
serviced apartments (East Tower) in
KLCC, with prices ranging from RM
850 - RM 1,400 per sq ft, posted an
impressive 756% sales rate following

its launch in June. The Setia Sky
Residences, located on the fringes of
the KLCC, soft launched 211 units in
Tower B fared equally well, reporting a
sales rate of above 90%.

Five new condominium projects
were completed during the review
period, adding 1,522 new units to total
supply. New completions included
three projects in the Bukit Bintang area,
namely Bintang Fairlane Residence
(256 units), The Pavillion Residence
(673 units) and 231 TR (195 units); and
two projects in the KLCC area namely
One KL (94 units) and Hampshire
Residences (404 units). An additional
506 units in two projects, Ken Bangsar
Serviced Apartment (Bangsar) and One
Residency (KLCC) will be completed
betfore year end.

The government recently launched
Malaysia Property Inc. (MPI), a joint
public-private sector initiative to
promote Malaysia as a "Preferred
International Real Estate Destination”.
Scheduled to kick off by Oct 2009, MPI
will start with a grant of RM25m for
promotional programmes, including road
shows and conferences in the target
markets of Britain, Japan and the Middle
East. The government is targeting
RM200b of FDIs into the Malaysian
property sector over the next ten years.

It aims to position Malaysia as an
internationally preferred property
investment destination, and second
home destination for both business
and retirement under the Malaysia My
Second Home (MM2H) programme and
ensure world class standard real estate
products for the international market.

Ultimately, MPI will likely result in
higher qualified real estate agents, a
complex database of available products,
developments and other information
on participating developers accessible
to foreign investors via web. It will also
help realise Malaysia's potential as a
regional hub for multinationals due to
its strategic location and low operational
costs.



